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IN A NUTSHELL

CUES addresses the urgent need for a more 
sustainable food system that benefits the 
environment, society, and the economy. The 
project aims to foster a Triple Change in the 
food system concerning culture, food value 
chain, and policy. To this end, CUES will pilot 
nine food system interventions and policy 
dialogues, actively involving consumers, food 
value chain actors and policymakers. A learning 
community and toolkits for behavioural change 
and communication will be developed to motivate 
3 million consumers to make sustainable food 
choices. 

OBJECTIVES

•   Co-design methods and approaches to 
guide and change consumer behaviour and 
determine the persuasive cues to promote 
sustainable consumer behaviour.

•    Empower food value chain actors to make, 
distribute, and promote sustainable food 
options.

•    Increase consumers’ understanding about food 
safety, labelling, and circular systems, as well 
as the impact of their own eating habits.

•    Establish policy dialogues with multiple actors 
and set up an advisory board to inform food 
system governance.



CUES APPROACH
Multi-actor Participatory Approach

IMPACT

Nutrition: Increase sustainable food 
consumption for three (3) million 
consumers.

Food: Reduction of global food 
waste.

Cultural: Improved consumers’ 
perceptions of desirability of 
sustainable food options.

Food value chain: Improved 
scalability of sustainable food 
business models.

Policy: Enhanced policies for 
transition to sustainable food 
system.

Academic: Training methods and 
insights to study sustainable food 
consumption.
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Find Out More
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THE TRIPLE CHANGE  
MODEL

Cultural Change - 3A 
Community-based 

innovations in local food 
environment to ensure 

ACCESSIBILITY 
AFFORDABILITY  

& ACCEPTABILITY  
of sustainable food options

Industrial Change - 3T 
Co-designed solutions 
with food value chain 

actors to enhance 

TRANSPARENCY 
TRACEABILITY  

& TRUSTWORTHINESS 
in communicating food 

sustainability

Policy Change - 3R 
Establishing policy 

dialogues with multiple 
stakeholders to enforce 

RELEVANT  
RESPECTFUL  
& RELIABLE  

EU policy reform

CONSUMER 
EMPOWERMENT

CONSUMERS  |  FOOD VALUE CHAIN ACTORS  |  POLICY MAKERS

Results

 Behavioural change toolkit

Communication toolkit

Learning community

Building a foundation for change  

 Triple change

Change assessment
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