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CONSUMERS' UNDERSTANDING  
OF EATING SUSTAINABLY

PROJECT OBJECTIVES

Co-design methods and 
approaches to change 

consumer behaviour

Inform food system  
governance

Empower food value chain 
actors for sustainable food 

options

Increase consumers’ 
understanding about food 

safety, labelling, and circular 
systems
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THE TRIPLE CHANGE MODEL
Cultural Change - 3A 

Community-based 
innovations in local food 
environment to ensure 

ACCESSIBILITY 
AFFORDABILITY  

& ACCEPTABILITY  
of sustainable food options

Industrial Change - 3T 
Co-designed solutions 
with food value chain 

actors to enhance 

TRANSPARENCY 
TRACEABILITY  

& TRUSTWORTHINESS 
in communicating food 

sustainability

Policy Change - 3R 
Establishing policy 

dialogues with multiple 
stakeholders to enforce 
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& RELIABLE  
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